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SHARING YOUR PASSION AND RESEARCH THROUGH BLOGS AND 

ARTICLES 

 

Having an output for your research project, such as a blog or article can be both 

helpful and motivating. More than anything though, sharing your knowledge, 

passion and the fruits of your historic research with a broader audience is a valuable 

service to your community, adding to the knowledge base of your locality and 

inspiring and informing others. What’s the point of sitting on a pile of rich research 

and knowledge? It’s there to be shared, and guess what, people are really interested! 

 

Blogs and articles are among the most common way of publishing the outputs of 

your research, so in this pack we’ll explore these two very different pieces of writing. 

 

Blogs tend to be something you set up yourself and grow an audience for, but as 

part of the Ancient Connections Project, we’ve done the set up work for you and are 

gradually growing an audience for our project blog. So, we’re actively looking for 

guest blogs, and hope that it will provide a great way for you to get started with 

blogging. They tend to have a strong sense of the writer’s voice in them, and offer a 

personal take or insight on a subject. They are designed to be informative, 

interesting, engaging and entertaining. 

 

Articles on the other hand tend to be more formal and academic in nature. 

Sometimes articles are commissioned by journals, other times, particularly when 

starting out, budding local historians will write an article and submit them to 

journals, magazines, online databases and websites or local newspapers in the hope 

that they will be published or shared. 

 

This guide offers you hints and tips for writing and publishing blogs and articles. 

 

 

 

CRAFTING A BLOG 

 

Some of the best blogs offer personal insights or connections to a topic. In addition 

to writing about the information, consider that others might find your research 

journey interesting too, so don’t shy away from sharing something of your personal 

experience or research journey with readers. Write naturally and emotionally.  In this 

way, blogs differ from articles that tend to be more factual and less personal.  
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Posts that are useful and informative, generate a steady stream of repeat traffic. As 

you develop content, ask yourself “do I find this useful or informative? Will the reader 

find this useful or informative?” These two questions should always serve as your 

guide. 

Know your audience before you start writing 

It’s easy to assume that your audience is much like you, but that can be a long way 

from the truth. Consider these things: 

• You may know a lot about the subject, period, background, landscape or 

characters in your blog. Your readers may know nothing about them. Consider 

carefully how much background information might be necessary – or not. Try 

to find a balance between giving enough context, and not overloading the 

blog with background detail. 

• Use of language. We all have words and acronyms that are familiar to us, but 

be careful as they might not be understood by your audience, and they can be 

alienating. Blogs tend to be written in a relaxed tone of voice and style. 

• It helps to have a sense of the kind of people you would like your blog to 

speak to. What kind of age are they? Are they local and know the area or not? 

What are they looking for from your blog? Are they avid history fans or more 

generally interested in the area? It can sometimes be helpful to build a picture 

of who might be your reader, and imagine writing in a way they would find 

engaging. 

• If you’re creating a guest blog, take a look at the kind of tone of voice and the 

way other bloggers have addressed the audience through other blog articles 

on the site. 

 

Once you have a fair idea of all that, then….. 

 

1. Plan your Blog 

Plan your blog post by choosing a topic, creating an outline, conducting research, 

and checking facts. Make sure that you make a note of the source of any quotes 

you’re going to use, and acknowledge them in the blog (see below for suggested 

methods). It’s also great if you can pointer people to more information through a 

‘Find Out More’ or ‘Additional Reading’ section. 

 

2. Headline – write a succinct, compelling headline, that is both informative and 

will capture readers’ attentions.  

I find this often comes once I’ve written my way through the blog, it somehow 

manifests itself, but others start with this and then write the blog. 

 

3. Nail the opening paragraph 
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Compelling titles and introductions make readers want to read your post right away. 

Regular blogger James Scherer says, “recent studies show that while 80% of people 

will read headline copy, only 20% will read the rest. This is the hidden importance of 

great titles, and why getting them right is so vital to a successful blog.” 

 

4. Keep it succinct 

Keep the body of your blog to between 300 and 600 words. This is the 

ideal length for blog posts usually recommended by most blogging experts. The 

middle-ground between social sharing and SEO ranks, this is the ideal length for any 

type of content. Please also remember to: 

• Add subheadings and shorter paragraphs to break up the page 

• Use bullet points 

• Add images (make sure that you have the rights to use them, see below) 

5. A clear call to action 

You’re writing for a reason - to connect with the readers and trigger an action. This 

could be as much as ‘come and visit’, ‘follow the story’, ‘share any additional 

information you may have’, ‘let us know what you think’. You should always end a 

blog with something that moves the reader to perform a desired action; however, be 

very careful about using your blog posts to ask readers to buy things or book on 

something etc. That could backfire.  

6 . Edit your Blog Post 

Make sure to avoid repetition, read your post aloud to check its flow, perhaps have 

someone else read it and provide feedback if you’re new to all this, keep sentences 

and paragraphs short. Don’t be a perfectionist, don’t be afraid to cut out text or 

adapt your writing last minute. 

 

I tend to draft out my blogs in Word or a similar programme and find that once it’s 

drafted, I often leave it overnight before coming back to edit and hone it. Somehow 

the next day I can be more objective regarding where to edit down, how to express 

things more clearly. 

 

Writing it in Word means I can use spell check – YAYYY!! Even the best writers and 

spellers get finger tangles on the keyboard so it’s good to be thorough. 

Remember to add images to break up the text and please credit images / artwork if 

they’re not your own. More on images below. 

7. Acknowledge quotes or contents, build web-links 

If you quote someone in your post, and include a hyperlink text back to the original 

source if it’s an online one. It can also be a good idea to break up the text by making 

the quote or information standout. 
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You could add a ‘References’ or ‘Sources’ section at the end which lists the sources 

you’ve used in the piece. There is a wide variety of ways that bloggers do this. Have a 

look around and find a method that works for you. The important thing is to provide 

enough detail so that the reference can be followed up and found, that your sources 

have been credited and that you’re consistent in the way you list sources. 

 

8. Basic Search Engine Optimization (SEO) – here’s where it gets technical 

Great blog posts follow basic search engine optimization (SEO) rules: i.e. they include 

keywords in the titles and in the main body of the blog, especially in the first and last 

sentence. This makes it easy for search engines to find the content. 

 

9. Tags 

Most blog sites help search engines to find blogs by adding ‘tags’. These are 

searchable words that relate to the content. Often these will already have been set 

up by whoever manages the blog and you can just choose the relevant ones and tick 

a few boxes. In the case of our Ancient Connection blog site, these might include 

‘Pembrokeshire’, ‘Wexford’, ‘Normans’, ‘Prehistory’, ‘Saints’, ‘Archaeology’ etc. 

 

10. Share it 

Please share a link to your blog on your own social media channels to get people 

engaging with it. Simply putting up a blog on a site does not mean that it will be 

seen. They need social media support. The easiest way to do this is to go to the blog 

page on the website once you have published the post and copy the web page 

address. You can then write a social media post and paste that address into the post. 

This should form a direct link that your friends / followers can click onto to read your 

blog. 

 

 

 

 

CRAFTING AN ARTICLE 

 

Articles tend to be more scholarly in flavour than the more relaxed, personal blog. 

Having said that, it doesn’t mean they need to be ‘dry’. They should however, have 

some substance and demonstrate a clear argument or point backed up with good 

use of sources. Here are some tips to get you started. 

 

1. Engage your audience from the start 

In the case of writing and publishing historic articles, you can assume that your 

audience consists of educated, intelligent, non-specialists. 

http://seopow.net/
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Avoid pretentious, vapid, dull, waffly or pompous beginnings. Instead, get to the 

point. Demonstrate to the reader what your article is actually about and clear the way 

so that you can state your thinking in the rest of the opening paragraph.  

 

2. Be clear with your ideas or argument  

Be clear about your thoughts, ideas or argument and consider that you’re taking 

readers on a persuasive journey through the arc of the article, from a strong 

beginning to a blistering conclusion via a well-reasoned and evidenced middle. 

 

Ask yourself, “What exactly am I trying to prove or propose?” Your article is your take 

on the subject, your perspective, your explanation. A good article answers an 

important research questions such as how or why something happened. Once you 

have laid out your argument or proposition, don’t just forget about it. Develop your 

argument logically from paragraph to paragraph. Your reader should always know 

where your argument has come from, where it is now, and where it is going. 

 

3. Be sure to analyse. 

Articles are not just places to summarise what you know. They’re about analysing 

what you’ve discovered, how your research shines a light on a certain aspect, 

moment, place or relationship.  

While Who, what, when and where are useful in setting up context, historic analysis is 

focused on how, and to what effect. 

 

4. Use evidence critically. 

Like good detectives, historians are critical of their sources and cross-check them for 

reliability. After all, you wouldn't think much of a historian who relied solely on 

French sources to explain the last invasion of Britain at Fishguard! 

 

Important questions to ask about any historic source you work with are: 

• Who wrote the source – i.e. what point of view does this take? Might there be 

bias? 

• Why was it written? Propaganda perhaps, or as a defence? 

• When was it written? History is always being re-examined. There may be 

newer theories, fresher evidence to consider. 

• For whom was it written? Who was the audience? 

 

So, it’s a good idea to cross-check sources and opinions on history. In general, the 

more sources you can use, and the more varied they are, the more likely you are to 

make a sound historical judgment.  

 

5. Be precise. 
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Vague statements and empty generalizations suggest that you haven't put in the 

time to research the material, and avoid grandiose generalizations and sweeping 

statements that you can’t support.  

 

6. Watch the chronology. 

As much as you are able, anchor your argument or proposition in a clear 

chronological framework and don't jump around confusingly.  

 

7. Cite sources carefully. 

Historians take pride in the variety of their sources, and need the flexibility of the full 

footnote. For footnotes and bibliography, historians usually use Chicago style. On the 

Writing Centre’s website you can find a useful summary of Chicago citation style 

prepared by Elizabeth Rabe ’04 (Footnotes).  

 

8. Draw the threads together for a blistering conclusion 

 

9. Edit, edit, edit. 

 

 

 

A WORD ABOUT CITATION 

 

The table below offers examples of how to lay out Chicago style footnotes for 

different source types, e.g. a book, an article in a print journal, a website etc.  

 

The ‘In-text Citation’ refers to the citation you would insert immediately after quoting 

or noting a point, argument or discovery by the source in the main body of your text. 

The Bibliography part of the table offers guidance on how to then lay out the full 

details in the bibliography or footnote section: 

• Author’s surname, first names, year of publication.  

• Name of the book, or article or chapter. Note that article titles are held within 

“quotation marks”. Book titles are not.  

• Article or section number: pages.  

• Books titles are followed by place of publication and publisher name.  

• Articles in electronic journals have the date that the journal was accessed as 

additional data, and websites have a date when the site was last modified 

included and the web address. 

  

Author/Date 

Style 

In-text 

Citation 

Bibliography 

A book (Pollan 2006, 

99–100) 

Pollan, Michael. 2006. The Omnivore’s Dilemma: A 

Natural History of Four Meals. New York: Penguin. 

https://www.hamilton.edu/academics/centers/writing/writing-resources/footnotes-1
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An article in a 

print journal 

(Weinstein 

2009, 440) 

Weinstein, Joshua I. 2009. “The Market in 

Plato’s Republic.” Classical Philology 104:439–58. 

An article in an 

electronic journal 

(Kossinets and 

Watts 2009, 

411) 

Kossinets, Gueorgi, and Duncan J. Watts. 2009. 

“Origins of Homophily in an Evolving Social 

Network.” American Journal of Sociology 115:405–

50. Accessed February 28, 2010. 

Doi:10.1086/599247. 

A website (Google 2009) Google. 2009. “Google Privacy Policy.” Last 

modified March 11. 

http://www.google.com/intl/en/privacypolicy.html. 

(Source: Official Chicago Manual website) 

 

 

A WORD ABOUT PRIMARY AND SECONDARY SOURCES 

 

You’ll hear historians and academics speak a lot about primary and secondary 

sources, so let’s take a quick look at these. 

 

Primary sources provide a first-hand account of an event or time period and are 

considered to be authoritative. They represent original thinking, reports on 

discoveries or events, or they can share new information. Often these sources are 

created at the time the events occurred but they can also include sources that are 

created later. They are usually the first formal appearance of original research. 

 

Examples of primary resources include: 

 diaries, correspondence, ships' logs 

 original documents e.g. birth certificates, trial transcripts 

 biographies, autobiographies, manuscripts 

 interviews, speeches, oral histories 

 case law, legislation, regulations, constitutions 

 government documents, statistical data, research reports 

 a journal article reporting NEW research or findings 

 creative art works, literature 

 newspaper advertisements and reportage and editorial/opinion pieces 

 

Secondary sources involve analysis, synthesis, interpretation, or evaluation of 

primary sources. They often attempt to describe or explain primary sources. 

 

Scholarly journals, although generally considered to be secondary sources, often 

contain articles on very specific subjects and may be the primary source of 

information on new developments. 

 

Examples of secondary sources include: 

http://www/
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 journal articles that comment on or analyse research 

 textbooks 

 dictionaries and encyclopaedias 

 books that interpret, analyse 

 political commentary 

 biographies 

 dissertations 

 newspaper editorial/opinion pieces 

 criticism of literature, art works or music 

 

The kind of local history research you are likely to undertake will likely bring you into 

contact with lots of primary sources, but as you read around the subject matter, you 

will also come into contact with opinion pieces and research on your subject or area 

by others, which are secondary sources.  

 

Use as many primary sources as possible in your article. A primary source allows the 

historian to see the past through the eyes of direct participants.  

 

Not all primary sources are written. Buildings, monuments, clothes, home furnishings, 

photographs, religious relics, musical recordings, or oral reminiscences can all be 

primary sources if you use them as historical clues.  

 

Historians read secondary sources to learn about how scholars have interpreted the 

past. Just as you must be critical of primary sources, so too you must be critical of 

secondary sources.  

 

 

A WORD ABOUT IMAGES AND LICENCES 

 

Images are important for blogs. They catch the eye, draw attention and can help to 

break up lengthy blocks of text. But, it’s not as simple as just downloading some 

lovely images from the internet. You could quickly find yourself in hot water. 

 

If you want free to use photos, make sure that the images you select have a ‘Creative 

Commons License’.  

 

Creative Commons license allows the creator to retain copyright whilst allowing 

others of us to copy and distribute and make use of their work non-commercially. 

The Creative Commons license also ensures creators get the recognition and credit 

for the work they produce and share. One major requirement of using Creative 

Commons (CC) work is to ensure that you attribute the creator. Whenever you use 

Creative Commons works, make sure the creator has been acknowledged along with 

any relevant copyright and license information. 
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Blogs are generally non-commercial, i.e. you won’t be paid for posting it and you 

won’t be making money from promoting any of the content. Articles can be different 

if they’re part of a saleable publication. Creative Commons licenses apply only to 

‘non-commercial’ activity. 

 

On Google, you can search for images with this kind of license. 

Put a word or phrase for what you’re searching into the search bar and hit the search 

button. Then click on the ‘IMAGES’ option beneath the search bar to pull up pictures 

and images relevant to your search. 

 
 

Now, click on the ‘TOOLS’ button beneath the search bar. It will drop down a menu 

that includes ‘USAGE RIGHTS’. 

 

Click on ‘USAGE RIGHTS’ to drop down a further menu, and on this one, choose 

‘CREATIVE COMMONS LICENSES’ 
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Other photographic material 

You’ll may well want to include images of primary sources and other materials that 

may well have other regulations about their use. The golden rule in this instance is to 

find out who owns the material or manages it (as in an archive) and to request 

permission to use it. In many cases this will be granted easily and you must also ask 

how the owner / licensee wishes the material to be attributed. In some cases, there 

might be a fee for reproduction or use of the material. 

Here are some types of rights around materials that you may want to include in your 

blog. 

Public domain. A public domain image is a picture whose copyright either has 

expired or never existed in the first place. Therefore, these images are able to be 

used by pretty much anyone for personal or commercial reasons. The only real 

exception here is if the image is of an identifiable person, in which case you may 

need his or her permission before you post. This can relate to a lot of historic images. 

 

Royalty free. A royalty-free image means you can use some copyrighted picture or 

material, without needing to pay royalties, or some sort of fee each time. Typically, 

when images are offered this way, it is through some sort of site that has already 

paid a fee, so you don’t have to pay it yourself (think a stock photo site). 

A few image websites worth noting 

1. Pixabay – All sorts of public domain pictures and photos, free to use. 

2. Unsplash– All the pictures here are a Creative Commons license, meaning 

you can copy and use them for free. 

3. Refe – This is a database of royalty-free stock photos. Just click on the free 

photo tab. 

4. My Stock Photos– This site gives you countless beautiful stock images. 

5. New Old Stock – Vintage pictures from public archives, free from known 

copyright restrictions. 

6. Public Domain Archive – Free stock photos and a series of beautiful 

weekly images. 

7. Life of Pix – Stock photo site, where you can find free high-resolution 

photos without copyright restrictions. 

8. Photogen – Even more free stock photos!  

 

 

 

 

ENJOY, GET CREATIVE AND LET’S GET SOME GREAT BLOG POSTS UP…..THE 

BEST WAY TO LEARN IS TO GIVE IT A GO! 

 

https://pixabay.com/
https://unsplash.com/
http://getrefe.com/downloads/category/free/
http://mystock.photos/
http://nos.twnsnd.co/
http://publicdomainarchive.com/
http://www.lifeofpix.com/
http://photogen/
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Here’s how: 

 

We’d love to include your blogs on our Ancient Connections website, so once you 

feel they’re ready, please email them to tara@abartaheritage.ie . We’ll take a look 

through them and let you know if any slight adjustments are needed before posting 

them onto our blog site. We’ll let you know when they go live so you can share them 

on social media – as we will also do. 

 

And……there’s also our ANCIENT CONNECTIONS BLOG 

COMPETITION to consider!  

 

Write a blog entry of up to 800 words (no more), and 

submit it to us by sending it as a word document by 

email, marked ‘COMPETITION BLOG’ to 

tara@abartaheritage.ie by 12pm, Noon on Friday 28 May.  

Great blogs are accompanied by good images, so please 

attach between 1 and 3 relevant images, making sure that you have cleared the 

rights for these images to be published with your blog, online. 

 

The best 5 will be published our website in late June - early July and the winner 

will receive either a 1 year OPW Heritage card or CADW membership for a 

year.   

 

Our team of historians and writers are looking forward to reading your blogs. We'll 

announce the results in mid June, and these 5 blogs will then be published over the 

coming month. 
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